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Appendix 1:Summary Results Table



1.0Introduction

Enjoyed by over 2 million visitors per year Northern Irelandis world famous for its dramatic
coastlines, mountains, valleys and historic towns and dies. Today we live in an increasingly
24/7 throw-away societyand our urban environments and surrounding countryside reflect this
with virtually every street in North ern Ireland being tainted by litter.

1.1 Background

This research follows on fromthe release of the Keep BritainTidy Branded Litter Survey
carried out in towns and cities around England TIDY Northern Ireland has examined the
local Northern Ireland fast food litter problem.

Fast food litter is one of the most common types of litter in Northern Ireland and with an
increasing number of fast food chains and independent outlets opening up it is not only
detrimental for our health but also for the environm ent.

Along with this survey TIDY Northern Ireland also interviewed and filmed members of the
public from across Northern Ireland and asked them a number of candid questions about
litter in their area. You can view their response by following the link:
http://www.youtube.com/watch?v=Rg4HOey3Cn0O

It is hoped that using by using the information from the surveys and from the impact of the
honest opinions of the general public that TIDY NI will be able to make a difference in
Northern Ireland to improve local environmental quality, attitudes, behaviours and eventually
even quality of life.

1.2 Aims and Objectives
Using this approach TIDY NI aims to identify the leading contributors of fast food litter to o ur
footpaths, hedgerows and town centres.

¢ Identify the most proli fic brands of fast food litter in Northern Ireland overall

¢ Identify the most littered fast food brands by area in 10 towns across the country

e To use the information to inform approachesto reduce the fast food litter problem by
engaging with fast food outlets to improve the surrounding local environmental
quality.

2.0Methodology

To identify the most littered branded items 10 target locations from across the country were
chosen. All surveys were arried out in March from the 5™ until the 27" during the day. The
dates and locations of all locations surveyed can be found below ifrigure 1.


http://www.youtube.com/watch?v=Rg4HOey3Cn0

For the out of town surveys 2 miles of roads leading out of the towns were selected and
surveyed. For each tow the roads which were surveyed were selected on the basis that they
were busy, well used roads and they were safe to survey.

The town/city centre surveys were done in as central a position as possible and were carried
out before and after lunch time for 300m each time.

1. Newtownards 5.3.09

2. Dungannon  9.3.09

3. Omagh 10.3.09

4. Londonderry  11.3.09

5. Newry 12.3.09

6. Coleraine 16.3.09

7. Ballymena 19.3.09

8. Portadown 25.3.09

9. Lisburn 26.3.09

Figure 1: Locations and Timings of Surveys

10. Belfast 27.3.09

3.0Data Analysis
Data was collected by TIDYNorthern Ireland surveyors overa one month period (see
Figure labove).

Information on location, time, street names and key locations were recorded as well as a
tally of all branded items found. The data was processed and formatted as percentages of
brandeditems for each location based on a total count of over 1500 items

Whilst all branded and unbranded items of fast food litter were recorded, it should be
noted that certain fast food outlets do not brand their drinks cups and therefore amounts

of litter for a number of the fast food chains could be in reality significantly higher.

For actual numbers and percentages for the Branded Litter Survey please see Appendix 1.



4 .0Results
Both overall and individual results from each location were recorded toachieve a better
picture of branded litter for Northern Ireland as a whole.

4.1 Overall
The surveys revealed that the most littered fast food brands in Northern Ireland are:
Brands Other Items

McDonalds 19% Drink items 14%
KFC 3% Cutlery 6%
Subway 2% Coffee Cup 16%
Burger King 1% Condiments 5%
Dominos Pizza 1% Straws 5%
Streat 0%
Hot Food Counters 2%
Chinese 1%
Unbranded 22%
Unbranded pizza 1%

Straws
Condiments

Burger King
Dominos Pizza

Hot Food Counters

Chinese

Unbranded pizza Box



4.2 Out of Town Survey Areas
The surveys revealed that the most littered fast food brands irfNorthern Ireland 8 @t of town

areas are:

Brands
Unbranded
McDonalds
KFC
Subway
Hot Food Counters
Burger King
Chinese
Unbranded pizza
Dominos Pizza
Streat

22%
20%
3%
2%
2%
1%
1%
1%
0%
0%

Other Items
Coffee Cup 16%
Drink items 14%
Cutlery 6%
Straws 4%
Condiments 4%
Straws

4.3 In Town Survey Areas

Condiments ;

Subway
Burger King

Dominos Pizza

Hot Food Counters

Unbranded pizza
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areas are:
Brands Other Items
Unbranded 21% Condiments 15%
McDonalds 7%  Cutlery 14%
Hot Food Counters 5%  Coffee Cup 12%
Subway 4%  Straws 11% McDonalds Subway
Burger King 2% Drink items 7% Burger King
Dominos Pizza 2%

Dominos Pizza

Hot Food Counters

>
O\

N\



5.0 Results by Area

5.1 Newtownards

The surveys revealed that the most littered fast food brands in the Newtownards out of town
areas are:

Condiments
Brands Other Items -
McDonalds 28% Coffee Cup 19%
Unbranded 17% Drink items 18%
Subway 6% Cutlery 3%
KFC 3% Condiments 2% Cutlery
Hot Food Counters 3%
Unbranded pizza 1%
Streat 1%
Burger King 1%

Subway

Burger King
Unbranded pizza . Streat

Fox Hot Food Counters

Little litter was found in the town before or after lunch however the pieces recorded were
found to be unbranded and other items such as cutlerydrinks items and condiment wrappers.

There wasno increase in litter in the post-lunch survey;in fact litter decreased during lunch
time.

5.2 Belfast

The surveys revealed that the most littered fast food brands in theBelfastout of town areas

are. McDonalds

——

Branded Other Items
McDonalds 6% Drink items A%
KFC 50, Cutlery 26%

Unbranded 17% Coffee Cup  12%
Condiments 8%

Straws 21%

Drink items

A very small amount of litter was found in the city centre during the surveys however items
recorded included condiment wrappers and straws. The litter did not increase during the
lunch time period.



5.3 Lisburn
The survey revealed that the most littered fast food brands in the Lisburn out of town areas
are:

Brands Other Items
Unbranded 33% Coffee Cup 17%
Subway 18% Cutlery 4%
McDonalds 10% Drink items 1%

Hot Food Counters 8% Condiments 1% Condiments_ Straws
Unbranded pizza 2% Straws 1%
Box
KFC 2%
Chinese 2%
Cutlery /
Drink items

Unbranded pizza Box

Chinese

5.4 Portadown
The survey revealed that the most littered fast food brands in the Portadown out of town areas
are:

Unbranded pizza Chinese
Brands Other Items Box

Unbranded 30% Coffee Cup 21%
McDonalds 26% Straws 6%
KFC 3% Drink items 4%
Subway 2% Cutlery 4%
Unbranded pizza 1% Condiments 3%
Hot Food Counters 1%

Chinese 1%

A small amount of litter was found in the town centre survey areaswhich consisted mostly of
unbranded and hot food counter litter. There was a slight increase in the number of pieces
recorded after lunch.



5.5 Ballymena
The survey revealed that the most littered fast food brands in the Portadown out of town areas
are:

Condiments, 4% Straws, 5%

Brands Other Items
Unbranded 29% Coffee Cup 21%
McDonalds 24% Straws 5%
KFC 4% Cutlery 5%
Burger King 2% Condiments 4%
Dominos Pizza 2% Drinkitems 2% Burger King, 2%
Chinese 2% Cutlery, 5% Dominos Pizza, 2%
Unbranded pizza 1% Drink items, 2% cm 2;::2%
Box Unbranded
Hot Food Counters 1% pizza Box, 1 Chinese, 2%

A few items of litter were found in the town centre surveys these included take away cutlery,
condiments, straws, a few McDonalds items and some unbranded litter. The litter increased
slightly during the lunch time period.

5.6 Coleraine
The survey revealed that the most littered fast foodbrands in the Omagh out of town areas

are: ;
Condiments, 3% '\Straws, 59%
Brands Other X
Items

Unbranded 27% Drinkitems 12%

Cutlery, 2%
McDonalds 27% Coffee Cup 11%
KFC 6% Straws 5%
Burger King 4% Condiments 3%
Subway 2% Cutlery 2% Unbranded
Unbranded 1% pizza Box, 1% Subway, 2%
pizza Burger King, 4%
Dominos Pizza 1% metensPles, 2t

A small amount of litter was found in the town centre survey areas, 22% of which was Subway,
22% Dominos Pizza and the remaining 56% being unbranded items, cutlery and straws. There
was no increase in the amount of litter during the lunchtime period.



5.7 Omagh

The suvey revealedthat the most littered fast food brands in the Omagh out of town areas
are:

Brands Other Items Condiments
Unbranded 18% Drinkitems  22% \
McDonalds 16% Coffee Cup 15%
Hot Food Counters 5% Cutlery 12%
KFC 4% Condiments 3% B
Unbranded pizza 2%
Dominos Pizza 2% Hot Food Counters
Subway 1% Chinese
Streat 1%
Chinese 1%
Burger King 0%

Unbranded pizza Box

Not many items of litter were found in the Omagh town centre surveys however of that found
29% was branded Burger King and 71% was unbranded.

5.8 Dungannon

The survey revealed tlat the most littered fast food brands in the Dungannon out of town

areas are: Condiments, 2%

Coffee Cup, 3%

Straws, 1%

McDonalds, 12%
Brands Other Items Cutlery, 2%

Unbranded 21% Drink items 59%
McDonalds 12% Coffee Cup 3%
Condiments 2%
Cutlery 2%
Straws 1%

Very small amounts of litter were found in the town centre but the litter did increase slightly
during the lunchtime period.



5.9 Newry
The survey revealed that the most littered fast food brands in the Newry out of town areas are:

Brands Other Items
Unbranded 32% Coffee Cup 17%
McDonalds 23% Drink items 9%
Hot Food Counters 2% Condiments 6%
Dominos Pizza 2% Cutlery 6%
Straws 3%

Litter found in the town centre areas included 11% of McDonalds, 20% unbranded and the
remainder consisted of items of cutlery, straws, coffee cups and condimenirappers.

5.10 Londonderry
The survey revealed that the most littered fast food brands in the Londonderry out of town
areas are:

Brands Other Items
McDonalds 21% Coffee Cup 33%
Unbranded 18% Condiments 4%
Hot Food Counters 9% Straws 4%
Chinese 3% Cutlery 3%
Subway 2% Drink items 2%
KFC 1%

Burger King 1%

A small amount of fast food litter was found in Londonderry city centre, made up of 13%
McDonalds, 13% Subway with the remainder being unbranded items such as cutlery,
condiment wrappers and straws.



